TERMS AND CONDITIONS OF USE AND SALE (T&C)

Effective immediately
Last Revised: September 23, 2025

Section 0. General information, lawfulness, and advertising

0.1 Incorporation and operation. C.O EL NIGERIANO J.J (the “BRAND”), a corporation
organized under the laws of the Commonwealth of Puerto Rico, is registered with the Puerto
Rico Department of State and operates in accordance with the Brand Law, the Commercial
Code, and other applicable regulations, including consumer protection, e-commerce,
personal data, intellectual property, transport and taxation, as well as applicable United
States federal regulations.

0.2 Intellectual property. “C.O EL NIGERIANO J.J, Holistic by El Nigeriano” and other
distinctive signs, logos, trade names, and associated domain names are owned by their
respective holders and are protected. Use by the User does not imply any license or
assignment, unless expressly authorized in writing.

0.3 Official contact. Address for notices: P.O. BOX 20741, SAN JUAN, PUERTO RICO, USA
00928. Support email: sales@coelnigerianojj.com. Tel.: +1-787-212-2547. Communications
to those channels will be deemed valid when received and acknowledged by the Company.
0.4 Responsible advertising. All commercial communications shall be truthful, accurate,
substantiated, clear, and not misleading. The Company observes DACO rules and the FTC’s
Endorsement Guides and Green Guides to the extent applicable. Objective claims
(performance, composition, benefits, environmental) will be made only with reasonable
substantiation; material connections with endorsers or influencers will be clearly and
prominently disclosed; promotions will indicate actual conditions, term, and limitations; bait-
and-switch practices, material omissions, or fake scarcity are prohibited.

Section 1. Definitions

1.1 Company: C.O EL NIGERIANO J.J, MAIN REGISTERED BRAND organized under the laws of
the Commonwealth of Puerto Rico, with its domicile at calle 1 # 10-A, San Isidro, Puerto Rico,
USA.

1.2 Brand / Trade name: “C.0O EL NIGERIANO J.J, Holistic by El Nigeriano.”

1.3 Website: https://coelnigerianojj.com

1.4 User or Client: (i) a natural person over eighteen (18) years of age with capacity to
contract, or (ii) a duly incorporated legal entity, that accesses or uses the Website.

1.5 Consumer: A User who acquires Products as ultimate recipient for personal or family use,
not for resale or commercial purposes.

1.6 B2B: A User acting as wholesaler, distributor and/or retailer for the purpose of acquiring
Products for resale or to integrate Products into its business.

1.7 Products: artisanal hygiene and personal care goods marketed under the Brand and
offered by the Company through the Website or authorized channels.

1.8 Order: the manifestation of will issued by the User via the Website’s mechanisms or
another medium accepted by the Company, specifying Products, quantities, price, delivery
data, and payment method. The Order constitutes the User’s offer.


https://coelnigerianojj.com/

1.9 Confirmation: the electronic communication sent by the Company to the User’s email or
another reliable channel, with “confirmed” status, which implies acceptance of the offer and
perfects the sales contract with respect to the Products indicated therein.

1.10 Carrier: the United States Postal Service (USPS) or another transport and delivery
logistics operator designated by the Company or chosen by the User among options offered
by the Company.

1.11 UGC (User-Generated Content): all content generated by the User including, without
limitation, reviews, ratings, photographs, comments, questions and answers, uploaded,
posted or sent on or through the Website.

1.12 Business Days: Monday through Friday, excluding U.S. federal holidays and the official
holidays of the Commonwealth of Puerto Rico.

1.13 Incoterms® 2020: rules published by the International Chamber of Commerce (ICC) for
interpreting trade terms in international sales; applicable only when expressly set forth in the
applicable Confirmation or invoice.

1.14 CISG: the United Nations Convention on Contracts for the International Sale of Goods
(Vienna, 1980), whose application is expressly excluded pursuant to Section 2.7.

Section 2. Rules of interpretation (canons and criteria)

2.1 Titles, headings, and notes. Titles, headings, notes, and summaries serve educational
and navigational purposes; they do not alter the normative meaning or create standalone
rights or obligations.

2.2 “Includes / including.” Expressions such as “includes,” “including,” or equivalents mean
“including without limitation”; lists are illustrative and not exhaustive unless the text expressly
and prominently provides otherwise.

2.3 Singular, plural, and gender. Unless context indicates otherwise, the singular includes
the plural and vice versa; the use of one gender includes all genders. This avoids formalism
that would distort the business.

2.4 Language prevalence and good faith. In discrepancies among versions in different
languages, the Spanish version prevails. This rule is applied under principles of good faith,
reasonableness, and mercantile usages, favoring the reading that preserves contractual
coherence.

2.5 Systematic interpretation.

a) Internal coherence: clauses are interpreted together, avoiding readings that render any
provision useless or redundant.

b) Specific over general: in real conflict, the specific clause prevails over the general as to
what it specifically regulates.

c) Economic-functional context: the reading that preserves the contract’s economic purpose
is preferred (retail/artisanal sale, dispatch logistics, product safety, consumer protection).

d) Integration per practice: where the text is insufficient, it may be supplemented by recurring
practices between the parties and trade usages that do not contradict the express tenor.

2.6 Pro-consumer interpretation (B2C). In relations with Consumers, where an unavoidable
ambiguity exists, the interpretation most favorable to the Consumer will apply when required
by mandatory consumer protection law of Puerto Rico and applicable federal law. This canon
does not invert statutory burdens of proof nor cure lack of evidence.



2.7 Dynamic statutory references. References to laws, regulations, or technical standards
include their amendments and replacements in force at the time of the transaction, unless
expressly agreed otherwise in the Confirmation or special conditions.

2.8 Trade usages and Carrier practice. In logistics matters (packaging, transport, risk,
delivery), absent express provision, trade usages and the practices regularly observed by the
selected Carrier shall apply, provided they do not contravene the Confirmation, these T&C, or
the law.

2.9 Severability and preservation of the deal. The nullity, ineffectiveness, or
unenforceability of a provision does not affect the rest of the contract. The affected clause
shall be interpreted or supplemented to reflect, as far as possible, the original economic and
legal intent, preserving the viability of the deal.

2.10 UGC - minimal interpretive rule. Any mention of UGC entails, absent a greater grant, a
non-exclusive, worldwide, royalty-free, sublicensable license in favor of the Company to host,
reproduce, and publicly communicate such content on the Website for operation, promotion,
or service improvement, respecting copyright, privacy, and consumer rules.

2.11 Principle of evidentiary preservation without creating new burdens. Where a term
admits two readings, the one that does not impose duties or restrictions not explicitly
foreseen on either party will be preferred, unless indispensable to preserve security, legality,
or service integrity.

2.12 Operational examples (hon-exhaustive).

a) If a promotion “includes classic soaps, exfoliants, and seasonal editions,” analogous
variants of the same line may be incorporated even if not listed.

b) If a general delivery clause coexists with a specific one, e.g., “delivery with mandatory
signature,” the latter prevails for the transaction indicated in the Confirmation.

Section 3. Contractual framework, document priority, formation, and electronic proof

3.1 Integrated documents and hierarchy (priority). In B2C or B2B contracts perfected via
the Website, the agreement is integrated, in order of priority, by: (i) the Confirmation; (ii) the
special conditions of the Order accepted by the Company; (iii) these Terms and Conditions;
(iv) Website policies incorporated by reference (shipping, returns, privacy, UGC); and (v)
subsequent written communications accepted by the Company. In case of conflict, the higher
priority document prevails.

3.2 Formation/perfection. The contract is perfected when the User receives the
Confirmation with “confirmed” status for the individualized products. Until then, the Order is
the User’s offer.

3.3 Acceptance and electronic signature; consent to electronic means. Clicks, check-
boxes, registrations, payments, and other manifestations made on the Website are equivalent
to a valid, enforceable electronic signature, pursuant to the E-SIGN Act, the UETA (where
applicable), and the Puerto Rico Electronic Signatures Act. The User consents to receive
disclosures and records by electronic means (email, interface, or account panel).

3.4 Electronic proof and enhanced probative value. The following constitute admissible
proof of acceptance, transactions, payments, shipments, and deliveries: (a) automated
Website records (logs, timestamps, session IDs); (b) payment gateway attestations
(authorizations, captures, signed webhooks, non-sensitive tokens); (c) Carrier records



(tracking, delivery events, acknowledgments/digital signature). The Company may retain
essential evidence for limited periods (retention) for compliance and defense.

3.5 Governing law and exclusion of CISG. Unless otherwise agreed for international B2B
operations, this contract is governed by the laws of the Commonwealth of Puerto Rico and,
subsidiarily, by applicable U.S. federal law. The 1980 Vienna Convention (CISG) is expressly
excluded.

3.6 Incoterms® 2020 (express activation). Incoterms® 2020 will govern only when expressly
incorporated in the Confirmation or invoice (e.g., FCA San Juan, PR/ DAP Destination City).
Interpretation will follow ICC official text and current commercial usages.

3.7 Time computation. Periods expressed in Business Days are computed excluding the
initial day and including the final day, provided it is a Business Day in Puerto Rico; otherwise,
they roll to the next Business Day.

3.8 Incorporation by reference and enforceability. Shipping, returns, privacy, and UGC
policies are an integral part of the contract when the Confirmation and/or the checkout flow
refer to them visibly and accessibly (permanent link). In such case, they are enforceable
against the User to the extent they were available before perfection.

3.9 Modifications and current version. The Company may update these Terms for legal,
technical, or operational reasons. The current version is that published on the Website; where
appropriate, registered users will be notified. Continued use implies knowledge of the current
version, without prejudice to mandatory consumer rights.

3.10 Compatibility rules between documents. (a) At equal rank, the most recent document
on the specific subject prevails where it incorporates a disclosed change; (b) special
conditions prevail over the general text in what they expressly regulate; (c) promotions or
commercial communications do not modify the contract unless reflected in the Confirmation
or special conditions.

Section 4. Governing law, forum, and dispute resolution

4.1 Governing law. This instrument is governed by the laws of the Commonwealth of Puerto
Rico and, subsidiarily, by applicable federal law.

4.2 Forum (B2C). For disputes with Consumers, the parties submit to state courts seated in
SanJuan, Puerto Rico, without prejudice to the mandatory competence that may correspond
to the Consumer.

4.3 Dispute resolution (B2B). For B2B disputes, and unless otherwise agreed in writing in the
Confirmation, the parties agree to: (i) good-faith negotiation for 15 Business Days; and, failing
agreement, (ii) commercial arbitration administered by AAA under its Commercial Arbitration
Rules, seat in San Juan, Puerto Rico, one (1) arbitrator, award final and binding. The Company
may nonetheless resort to courts for urgent injunctive relief or collection of overdue prices.
Arbitration language (Spanish), award confidentiality rule, cost/fees allocation (“at the
arbitrator’s discretion”), and “court-ordered injunctive measures” apply.

4.4 Costs and attorneys’ fees reserved (B2B). In B2B, the court or arbitrator may award
reasonable costs and attorneys’ fees to the prevailing party.

Section 5. Acceptance and electronic contracting



5.1 Acceptance of T&C.

5.1.1 Informed consent. Accessing, browsing, creating an account, using functionalities, or
making purchases on the Website implies full, express, and informed acceptance of these
Terms and Conditions (“T&C”) and of the policies incorporated by reference (privacy,
shipping, returns, UGC, promotions).

5.1.2 Mode of acceptance. The Company may require express acceptance via clickwrap
mechanisms (e.g., “l Accept” button or checkbox) when registering, updating the account, or
concluding checkout. Continued use after publication of changes constitutes acceptance of
the current version.

5.1.3 Capacity and representation. The User declares they have legal capacity to contract
(=18 years if a natural person) or sufficient representative authority if acting on behalf of a
legal entity.

5.1.4 Contractual integration. For each transaction, the contract is perfected when the User
receives a Confirmation with “confirmed” status for the individualized Products, without
prejudice to special conditions added in such Confirmation.

5.2 Electronic signature and records.

5.2.1 Functional equivalence. Clicks, checkboxes, account registrations, payments, interface
acceptances and other electronic manifestations on the Website constitute a valid,
enforceable electronic signature under the E-SIGN Act (15 U.S.C. § 7001 et seq.), the UETA
(where applicable) and the Puerto Rico Electronic Signatures Act.

5.2.2 Consent to electronic means. The User consents to receive disclosures, notices,
confirmations, and records by electronic means (email, Website interface, or account panel).
The Company may request additional verification (e.g., double opt-in) where risk warrants.
5.2.3 Proof and retention. Automated Website records, server logs, timestamps, payment
tokens, and Carrier acknowledgments shall be admissible means of proof to evidence
acceptance, transactions, payments, shipments, and deliveries, without prejudice to contrary
evidence. The Company will retain essential records for a reasonable period for legal and
compliance purposes.

5.2.4 Material errors. The User shall carefully review the Order before confirming it. If a
typographical or entry error is detected, the User must promptly notify official channels; the
Company may cancel or adjust the order where possible and in accordance with applicable
law and customer-service policies.

5.3 Safeguards; suspension or denial of service.

5.3.1 Fraud and abuse prevention. The Company may suspend, limit, or deny access to the
Website, the opening/using of accounts, or the provision of services, with or without prior
notice, when it identifies or has reasonable indications of fraud, abuse, misuse, violation of
these T&C, non-payment, security risks, identity impersonation, unlawful conduct, or
compliance breaches (including payment policies and chargeback abuse).

5.3.2 Proportional measures. Measures may include reasonable identity verification (KYC),
temporary hold of orders until essential information is confirmed, cancellation of unexecuted
transactions, account blocking or termination, and disabling coupons or benefits obtained in
contravention.

5.3.3 Notice and review. Where feasible, the Company will inform the User of the general
reason and will make available a review or appeal channel. Service restoration may be



conditioned upon risk remediation or meeting reasonable requirements.

5.3.4 Protection of third parties and compliance. The Company may communicate to
payment gateways, Carriers, and authorities the information strictly necessary to investigate
or prevent unlawful conduct, pursuant to privacy rules and valid orders from competent
authority.

5.4 Eligibility, verification, and KYC.

5.4.1-5.4.3 Only natural persons =18 may register and contract via the Website. Minors may
only use the Website and contract with prior, express, and verifiable consent of their legal
representative (parent or guardian), who assumes the obligations of the transaction. The
Company may require supporting documentation and may deny or void transactions where
such consent cannot be verified.

5.4.4-5.4.7 Legal entities (B2B and B2C). Where the User acts on behalf of a legal entity, they
represent and warrant they hold current and sufficient authority to bind such entity. Upon the
Company’s request, the corporate User shall provide reasonable evidence of representation
(e.g., secretary’s certificate, corporate resolution, current power of attorney, certificate of
incorporation/organization or good standing from the PR Department of State or competent
authority, and employer or tax ID). If there is a grounded doubt about the entity’s existence,
the validity of its representatives, or standing to contract, the Company may suspend
processing the Order or offer until verification is complete.

5.4.8-5.4.11 Reasonable verification (KYC) and risk control. To prevent fraud, impersonation,
payment abuse, defaults, or security risks, the Company may request reasonable identity
and/or address verification before accepting or dispatching an Order or to keep an account
active. Verification may include, without limitation: (a) email and phone validation; (b)
confirmation of shipping/billing address (utility bill, bank statement, or equivalent recent
proof); (c) matching payment method holder with the User or represented entity; (d)
government ID (natural persons) or corporate documentation (legal entities); (e) anti-fraud
validations provided by the payment gateway or Carrier (e.g., AVS, 3-DS, internalrisk lists).
Inconsistencies or risk signals (multiple failures, name/address mismatches, high-risk
shipping addresses, unusual coupon use, chargeback history, indications of unauthorized
resale) may lead, proportionally, to: (i) request for additional information, (ii) temporary hold,
(iii) order cancellation before dispatch with refund of amounts received (if applicable), (iv)
account closure or suspension, and/or (v) blocking payment methods or devices linked to
irregular activities.

5.4.12-5.4.15 Non-discrimination and data minimization. Verifications will be carried out
under objective, non-discriminatory criteria, requesting only data strictly necessary for
verification, and handled pursuant to the Privacy Policy and applicable law. Records of
verifications, logs, and support communications will be retained for a reasonable time for
proof, fraud prevention, and compliance, without exceeding what is necessary. The Company
may share with the payment gateway, Carriers, and authorities the information strictly
necessary to investigate or prevent unlawful conduct, pursuant to law. Where feasible, the
Company will communicate the general reason for any measure and offer a review channel;
restoration may be conditioned on risk remediation or reasonable documentation.

5.5 Artisanal nature, safe use, and “no-medical claims.”

5.5.1-5.5.3 Products are artisanal; reasonable variations in weight, shape, color, texture,



and/or scent may occur due to process and seasonality of natural inputs and do not
constitute a defect or breach, provided essential declared specifications are maintained.
Images and descriptions on the Website are illustrative; sensory experience may vary without
affecting quality or safety when instructions are followed.

5.5.4-5.5.9 Ingredients, allergies, and patch testing. The Company publishes each Product’s
ingredients (including INCI names where applicable) on the label and/or product page. In case
of discrepancy, the physical label prevails. The User/Consumer must carefully review
ingredients and warnings before use, especially if aware of allergies, hypersensitivity, or skin
conditions. A patch test on a small area is recommended; do not use if redness, burning,
itching, or other reactions appear. If in doubt or with dermatological conditions (e.g.,
dermatitis, psoriasis, severe acne, atopic skin, pregnancy/lactation with restrictions), consult
a healthcare professional before use. Individual allergies or sensitivities, absent product
defect, do not constitute Company breach.

5.6 Not medicines; limitation of “claims.” Products are cosmetics/personal care, not
medicines or medical devices, and are not intended to diagnose, treat, cure, or prevent any
disease or medical condition. Information on the Website, labels, promotional material, or
Company communications is informational and not a substitute for professional medical
advice, diagnosis, or treatment. Benefit statements are limited to cosmetic/personal care
effects (e.g., cleansing, moisturizing, conditioning) and, where objective (e.g., “lasts X hours,”
“contains X%”), will have reasonable substantiation; no therapeutic claims are made.

5.7 Precautions for use, storage, and safety. Keep out of reach of children and pets. Do not
ingest; in accidental ingestion seek medical care and provide the label. Avoid contact with
eyes and mucous membranes; rinse with plenty of water if contact occurs. Do not expose to
flames, heat sources, or high temperatures; store in a cool, dry, ventilated place away from
direct light. Do not reuse containers for food or beverages; recycle or dispose of per local
rules once empty. Discontinue use if any irritation or adverse reaction; consult a professional
if needed. Respect expiration or PAO; do not use visibly altered products (e.g., unusual
separation, rancid smell, abnormal color/consistency changes).

Section 6. Prices, taxes, and availability

6.1 Currency. All Website prices are in United States dollars (USD), unless expressly stated
otherwise on the product page or in the Confirmation.

6.2 Applicable taxes and levies.

6.2.1 Puerto Rico (IVU). Taxable transactions are subject to the current Sales and Use Tax
(IVU) in Puerto Rico, including state and, where applicable, municipal rates. Published prices
do not include taxes unless stated “tax included”; IVU calculation and charge will be
displayed at checkout and in the Confirmation.

6.2.2 Outside Puerto Rico. For shipments to other U.S. jurisdictions, state and/or municipal
sales/use taxes may apply where nexus exists under applicable rules. Such taxes will be
calculated and charged at checkout when applicable.

6.2.3 Customer responsibility. Where a tax is not collected because the Company has no
collection obligation, the Customer is responsible for self-assessing or remitting any
applicable use tax in their jurisdiction.

6.2.4 Exemptions. Exempt Customers (e.g., resellers with valid certificates) must provide



exemption documentation prior to purchase or as indicated by the Company; until verified,
standard rates apply.

6.3 Manifest errors in price or description.

6.3.1 The Company reserves the right to correct manifest or obvious price and/or description
errors arising from typographical, technical, or data feed failures, even after an Order has
been issued.

6.3.2 If the correction affects a paid but not yet dispatched Order, the Company will notify the
Customer, who may choose: (i) immediate full refund, or (ii) confirmation of the Order at the
corrected price/description. Failure to respond within the reasonable time indicated will be
deemed a refund request.

6.3.3 Minor variation versus illustrative photos or reasonable artisanal tolerances (see Section
5) will not constitute a manifest error.

6.4 Inventory and availability.

6.4.1 All Products are subject to availability. Ability to add a Product to cart or place an Order
does not guarantee reservation until Confirmation.

6.4.2 In case of depletion or supervening unavailability, the Company will notify the Customer
and offer, at the Customer’s choice: (i) an alternative product of similar characteristics and
value (with price adjustment if applicable), (ii) partial restocking and dispatch when inventory
is replenished, or (iii) refund of the amount corresponding to unavailable Products.

6.4.3 The Company may impose quantity limits per Order or per Customer where inventory
constraints, special campaigns, or risk of unauthorized resale exist.

6.5 Channels and divergence of prices/promotions.

6.5.1 Prices, promotions, bundles, and commercial conditions offered on the Website may
differ from those available in physical stores, distributors, or authorized third parties, and vice
versa. Unless expressly stated, promotions are non-cumulative and valid only in the indicated
channel.

6.5.2 The Company is not obliged to match prices across channels or honor third-party prices
or promotions unless otherwise agreed or a published policy states so.

6.5.3 Promotions will indicate term, limited units, conditions, and exclusions; in case of
evident error in promotion terms, Section 6.3 applies.

6.5.4 Number of units, geographic restrictions, and closing date/time (time zone) will be
indicated.

Section 7. Orders, payments, anti-fraud, and invoicing

7.1 Contract formation.

7.1.1 The Order placed by the User constitutes a purchase offer for the individualized
Products.

7.1.2 The sales contract is perfected only when: (i) payment is validated/authorized by the
gateway or issuer; and (ii) the Company issues and sends the Confirmation with “confirmed”
status to the designated channel.

7.1.3 If some Products cannot be confirmed, the Company may accept the offer partially for
the remainder, issuing the Confirmation and refunding the unconfirmed items (see 6.4).

7.2 Means of payment and data custody.

7.2.1 Accepted payment cards and gateways are those enabled (e.g., PayPal, ATH Mévil



Business, Stripe or analogous, as informed at checkout).

7.2.2 Processing is carried out through PCI DSS-compliant providers; the Company does not
store sensitive financial credentials (full PAN, CVV) in its systems.

7.2.3 The charge may appear as a pre-authorization and convert to capture at dispatch, per
gateway operation.

7.2.4 The Company may offer alternative methods (e.g., deposit/transfer) for B2B upon
coordination; in such case, perfection is subject to funds verification.

7.3 Payment source.

7.3.1 Payment must come from an account or card of the User or from an authorized platform
registered in the User’s or the represented entity’s name.

7.3.2 The Company may require matching between the payment method holder and billing
and/or shipping data, or documentation evidencing representation where applicable (see
4.2).

7.4 Fraud prevention, inconsistencies, and chargebacks.

7.4.1 To protect Users and the Company, anti-fraud and risk controls will be applied (e.g., AVS,
3-D Secure, internal lists, address verification, Carrier validations).

7.4.2 The Company may suspend, limit, or cancel Orders, block coupons/benefits, hold
dispatch, or close accounts where reasonable signs of fraud, misuse, relevant
inconsistencies (discordant identity, payment, or shipping data), unauthorized resale, or
breach of these T&C exist; where applicable, amounts collected but not dispatched will be
refunded.

7.4.3 In disputes or chargebacks, the User undertakes to cooperate in resolution and not to
initiate frivolous chargebacks against valid Orders. The Company may share transaction
evidence (Confirmation, logs, proof of delivery) with the gateway to substantiate the charge’s
legitimacy.

7.4.4 Measures will be proportional to the detected risk and, where possible, the User will be
notified with a review channel (see 4.3.7).

7.5 Invoicing.

7.5.1 For each confirmed sale, the Company will issue a digital invoice reflecting at least the
subtotal, applicable IVU (and other taxes where applicable), discounts/promotions, and total
payable, together with essential identification data of the Company and the Customer.

7.5.2 If the Customer is an entity or needs EIN/tax ID, they must indicate it at checkout or
immediately communicate it through official channels after placing the Order, providing
supporting documents (e.g., reseller or exemption certificate); if not received in time, the
invoice may be issued with available data and the corresponding IVU.

7.5.3 Corrections or credit notes for returns, subsequent discounts, or manifest errors will be
issued in accordance with the returns policy and applicable tax regulations.

7.5.4 The Customer consents to electronic delivery of invoices and records in a durable
format; an additional copy may be requested via official channels.

Section 8. Shipping, timeframes, risk of loss, and Incoterms®

8.1 Geographic coverage.
8.1.1 The Company ships throughout Puerto Rico and to published, enabled international
destinations.



8.1.2 Areas with difficult access, high risk, or regulatory restrictions (e.g., restricted goods,
embargoes, customs barriers) may be excluded. Any exclusion or surcharge will be reported
before checkout or in the Confirmation.

8.2 Internal processing.

8.2.1 Confirmed Orders are internally processed within six (6) to forty-eight (48) Business
Hours from Confirmation.

8.2.2 During demand peaks, holidays (federal or PR), or operational contingencies,
timeframes may be reasonably extended; the Company will communicate via the Customer’s
contact channel and on the Website where pertinent.

8.2.3 The Company may make partial dispatches at no additional cost when doing so
expedites delivery.

8.3 Indicative transit times.

8.3.1 Puerto Rico: 1-5 Business Days from hand-off to the Carrier.

8.3.2 International: 7-15 Business Days, subject to customs and local destination regulations,
which may increase final delivery time.

8.3.3 These timeframes are Carrier estimates and are not a guarantee; see 8.6.

8.4 FTC “Mail, Internet, or Telephone Order” rule.

8.4.1 If no specific shipping timeframe is indicated, the Company will dispatch within thirty
(30) days of purchase—only in exceptional cases like lack of inventory would this maximum
be approached. If no specific term was indicated, we will dispatch within 30 days; if not
possible, you may accept a new date or a full refund.

8.4.2 If not possible, the Company will offer the Customer the option to accept the delay with
a new estimate or receive a full refund; lack of response within the indicated period will be
deemed a refund request.

8.5 Transfer of risk and title.

8.5.1 B2C (Consumers). Unless expressly “delivery at destination” or signature-required, risk
of loss or damage transfers to the Customer upon actual delivery of the package at the
indicated address. Title (ownership) transfers upon validated payment and Confirmation,
without prejudice to retention of title where allowed by law against non-payment or
chargebacks.

8.5.2 B2B (Merchants). Terms expressly incorporated govern (e.g., Incoterms® 2020).

a) Shipment contracts (e.g., FCA, CPT, CIP): risk passes to the Carrier at the agreed delivery
point (package hand-off).

b) Destination contracts (e.g., DAP, DDP): risk passes to the buyer upon delivery at the
designated place.

8.5.3 In absence of an agreed Incoterm for B2B, a reasonable shipment rule (e.g., FCA-San
Juan, PR) applies by default, reflected in the Confirmation.

8.6 Carriers (USPS, other third parties) and incident handling.

8.6.1 Delivery windows communicated by USPS or other logistics operators are indicative and
may vary due to causes beyond the Company’s control (weather, capacity, routes, customs,
etc.).

8.6.2 Incidents of damage, shortage, or incorrect content will be addressed per Section 9
(returns/exchanges) and the Carrier’s claim procedures, without limiting mandatory
Consumer rights.



8.6.3 The Company may open claims with the Carrier on the Customer’s behalf and request
proofs (photos of packaging/product, airway bill/label, delivery record) within reasonable
timeframes.

8.7 Exact addresses and delivery conditions.

8.7.1 The Customer warrants to provide a complete and correct physical address (recipient
name, street, number, neighborhood, ZIP code, access references, and gate/condo
instructions if applicable).

8.7.2 Costs for re-routing, re-delivery, or storage due to incomplete/incorrect address,
repeated absence, or unjustified refusal may be charged to the Customer, upon justification.
8.7.3 Where signature or ID is required, the Customer must ensure an adult is present to
receive. Delivery to third parties at the indicated address (e.g., reception/concierge) will be
deemed valid unless prior express contrary notice was given.

8.8 Customs, taxes, and international compliance (if applicable).

8.8.1 For international shipments, import duties and taxes, customs fees, and brokerage
services are borne by the recipient, unless the Confirmation indicates DDP or another term
where the Company assumes such costs.

8.8.2 The Customer declares that the Products will not be destined for prohibited uses nor re-
exported in violation of applicable export controls.

8.9 Force majeure. The Company will not be liable for delays or failures in delivery caused by
force majeure or fortuitous events (including natural phenomena, public health emergencies,
Carrier labor disputes, widespread system or power failures, and others), undertaking to
inform and offer reasonable alternatives (wait, substitution, or refund).

Section 9. Returns and refunds

9.1 General rule (hygiene and public health).

9.1.1 For hygiene and consumer safety reasons, returns are not accepted due to mere
preference, nor for products that are opened, used, or with tampered safety seals/packaging,
unless otherwise required by applicable law.

9.1.2 Reasonable visual inspection upon receipt is not considered “use” for these purposes.
9.2 Cases where return/refund proceeds. Only when: (i) the product arrives damaged
affecting its contents (not mere scuffs or minor dents to the outer packaging that do not
compromise the product), or (ii) the product does not match the confirmed order (model,
variant, quantity).

9.3 Notification period and proof.

9.3.1 The Customer must notify the incident within no more than five (5) calendar days from
delivery by writing to sales@coelnigerianojj.com, indicating the order number and a detailed
description of the facts supporting the return.

9.3.2 Clear photographic evidence must be attached including at least: (a) complete outer
packaging, (b) shipping label/waybill, (c) inside of packaging with filler material, and (d)
affected product (damage or error details).

9.3.3 A continuous unboxing video from opening through content verification is
recommended.

9.3.4 Failure to provide the minimum information/evidence may delay or prevent handling
with the Carrier and, where applicable, the requested remedy.



9.4 Remedies and processing.

9.4.1 Remedy options. Once the claim is approved, the Customer may choose: (i) refund to
the same payment method used (including proportional taxes), or (ii) free replacement of the
affected product (subject to availability).

9.4.2 Refund timing. The refund will be processed promptly up to a maximum of fifteen (15)
Business Days from claim approval or from receipt of the returned product where the
Company so requires.

9.4.3 Prior return where applicable. The Company may require prior return of the affected
product for inspection and to support the Carrier claim; in such case, a prepaid label will be
provided where applicable.

9.4.4 Shortages/picking errors. For duly evidenced shortages or picking errors, the Company
will either replace or refund the proportional amount, at the Customer’s choice.

9.5 Exclusions and grounds of inadmissibility. No return/refund will proceed where any of
the following occurs:

a) Insufficient or late evidence (notice outside the period in 9.3);

b) Post-delivery handling, use, or opening of the product and/or its safety seals/packaging,
unless indispensable to ascertain the defect;

c) Variations inherent to artisanal nature (weight, shape, color, texture, or scent) within
reasonable tolerances (see Section 5);

d) Incorrect/incomplete address provided by the Customer, repeated absence of the
recipient, or unjustified refusal at delivery;

e) Delivery confirmed by the Carrier to an authorized recipient, mailbox, or neighbor according
to service practices, absent sufficient proof of non-receipt or incorrect contents;

f) Cosmetic damage to outer packaging not affecting contents;

g) Personalized, made-to-order, “final sale,” or samples where so indicated visibly and where
allowed by law;

h) Individual allergies/sensitivities without objective product defect, per 5.2 and 10.10.

9.6 Procedure and RMA.

9.6.1 The Company may assign a case/RMA number, with instructions and specific deadlines
for return where applicable.

9.6.2 If the Customer does not ship the product with the label or fails to follow instructions
within the indicated term, the case may be closed without remedy, absent good cause.

9.7 Coordination with Carriers and no waiver of rights. The Company may file claims with
the Carrier on the Customer’s behalf and request reasonable cooperation (additional
information and preservation of packaging until claim closure). This clause does not limit
mandatory Consumer rights or legal guarantees.

9.8 Tax refunds and payment methods. Taxes charged (IVU or others) will be refunded
proportionally where legally appropriate. Refunds will be made only to the original payment
method; crediting times may depend on the gateway or issuer.

9.9 This policy does not limit legal guarantees nor your mandatory rights as a consumer in
Puerto Rico.

Section 10. Statutory warranties, disclaimers, and limitation of liability



10.1 Responsible use. The Customer/User undertakes to read and follow the instructions for
use, warnings, and storage conditions indicated on the label, packaging, and/or product page.
Use contrary to those instructions releases the Company from liability to the extent permitted
by law.

10.2 Individual results. Product effects (e.g., cleansing, moisturizing, conditioning) may vary
according to skin type and personal conditions. The Company does not guarantee uniform,
specific, or permanent results.

10.3 Statutory and implied warranties (“EXCEPT WHERE PROHIBITED BY LAW?”).

10.3.1 Unless an express warranty is indicated on the label or product page, Products are
supplied “as described” for cosmetic/personal care purposes.

10.3.2 To the maximum extent permitted by applicable law, implied warranties of
merchantability and fitness for a particular purpose, as well as any other implied warranties,
are limited or excluded, without prejudice to mandatory Consumer rights (including
protection against deceptive practices and defects under applicable law).

10.3.3 If law does not permit total exclusion of implied warranties, such warranties are
temporally limited to the greater of: (i) the minimum legal term required or (ii) thirty (30) days
from delivery, without affecting non-waivable legal guarantees.

10.4 Exclusion of indirect damages. To the extent permitted by law, the Company will not be
liable for indirect, incidental, special, punitive, or consequential damages, including by way of
example lost profits, loss of opportunity or reputation, loss of data, interruptions, or substitute
costs.

10.5 Liability cap. The Company’s total liability arising from or related to a Product or
transaction will not exceed, per claim, the price actually paid for the affected Product
(including proportional taxes and shipping costs corresponding to that product, if applicable).
Where the claim refers to part of an order, the cap will be calculated proportionally.

10.6 Exceptions and no waivers. Nothing herein excludes or limits the Company’s liability for
willful misconduct, gross negligence, fraudulent statements, or for personal injury or death
caused by a defective product or for facts where law prohibits limitation. These clauses do not
affect mandatory Consumer rights or non-waivable legal remedies.

10.7 Exclusive remedy. Without prejudice to the above and where permitted by law, the
Customer’s exclusive remedies for Company-attributable breaches shall be those set forth in
Section 9 (Returns and refunds) or, as applicable, refund, replacement, or correction of the
defect.

10.8 Contributory fault and third parties. The Company will not be liable for damages
caused in whole or in part by: misuse, post-delivery handling, improper storage, mixing with
non-recommended substances, non-observance of warnings, or facts attributable to third
parties (including Carriers), beyond its legal obligations.

10.9 Prevalence of mandatory rules. Where any limitation or exclusion here provided proves
unenforceable due to a mandatory provision (e.g., PR or U.S. consumer rules or those of
another country/jurisdiction/territory), the maximum degree of limitation permitted shall
apply and the affected provision will be integrated to reflect the original economic intent
without depriving the Consumer of minimum protection.

10.10 Allergies and sensitivity reactions.

10.10.1 The Customer/User acknowledges that Products are cosmetic/artisanal and



individual response may vary by skin type, allergy history, and personal conditions (see 5.4
and 9.2).

10.10.2 The Company discloses ingredients on the label and/or product page and
recommends a prior patch test (Section 5.5).

10.10.3 To the maximum extent permitted by law and where there is no product defect or false
information/material omission, the Company will not be liable for allergic or hypersensitivity
reactions attributable to the User’s particular conditions or use contrary to instructions and
warnings (Section 9.1).

10.10.4 This exclusion does not apply in cases of defective product, inadequate
labeling/warnings, or breach of statutory information duties; in such cases, legal guarantees
and Sections 8 and 9.6 apply.

10.10.5 For handling, the User undertakes to discontinue use upon any reaction, preserve the
product and its packaging/lot, and notify through official channels providing evidence
(photos, description, date, and context of use) for evaluation.

Section 11. Commercial warranty

11.1 Nature and character. This is a voluntary commercial warranty granted by C.O EL
NIGERIANO J.J (the BRAND), additional to and independent from statutory warranties and
non-waivable Consumer rights. It does not condition or reduce those rights (see Sections 10.3
and 10.9).

11.2 Coverage, scope, and beneficiaries. Unless otherwise indicated on the product page,
the warranty applies to Products purchased on the Website by Consumers with valid proof of
purchase issued by the Company. It is not transferable to unauthorized resales or third-party
channels unless expressly stated via notice and authorized signature.

11.3 Duration. The warranty term is computed from the delivery date recorded by the Carrier.
Option A - Satisfaction warranty (30 days, sealed products):

11.3.A.1 The Customer may return an unused Product, closed, with original seals/packaging
intact, within thirty (30) calendar days.

11.3.A.2 Remedy: refund to the original method for the product price (proportional taxes
included). Original and return shipping costs are non-refundable unless due to Company
error.

11.3.A.3 This option does not apply to opened/used products for hygiene/public health
reasons (consistent with Section 9.1).

Option B — Quality warranty for defects (60 days):

11.3.B.1 If the Product exhibits a manufacturing defect (e.g., contamination, separation or
instability outside reasonable tolerances, cap/dispenser preventing normal use), the
Company offers coverage for sixty (60) days. Commercial Warranty: FULL/LIMITED (LIMITED
WARRANTY).

11.3.B.2 Remedy: at the Customer’s choice, free replacement or refund to the original
method.

11.4 Common exclusions. The warranty does not cover: (i) use contrary to
instructions/warnings (Sections 10.1 and 5.5); (ii) normal artisanal variations (Section 5.1); (iii)
damage due to improper storage (heat, humidity, direct light), accidents, post-handling, spills
from improper openings or reused containers; (iv) expired PAO/shelf life; (v) purchases from



unauthorized resellers; (vi) individual allergies/sensitivities without objective product defect
(see 5.5).

11.5 Claim procedure.

11.5.1 Within the applicable term (11.3.A or 11.3.B), the Customer will send a request to
sales@coelnigerianojj.com stating: (a) order number and invoice, (b) description, (c) detailed
photos (outer packaging, shipping label if applicable, container, lot/date, product condition).
An unboxing video is recommended for issues upon receipt.

11.5.2 The Company may issue an RMA and, where inspection is necessary, a return label
(prepaid if the cause is attributable to the Company).

11.5.3 Once the claim is approved or the returned product is received (if applicable), the
refund or replacement will be processed within a maximum of fifteen (15) Business Days.
11.6 Relationship with transport/content returns (Section 9). For in-transit damage or non-
conforming contents, Section 9 governs. Section 11 covers sealed-satisfaction (Option A) and
quality defects (Option B).

11.7 Limitation of commercial remedy. Unless mandatory law provides otherwise, the
exclusive remedies under this warranty are those indicated in 11.3.A/11.3.B. No credits or
compensation outside those remedies are recognized.

11.8 Transparency (Magnuson-Moss). This warranty is written and free; the Company will
provide its full text and conditions prior to purchase on the product page and/or on an
accessible Website section. In case of conflict with a specific product page, the more
favorable to the Consumer prevails.

Section 12. Site IP, licenses, UGC, and online enforcement

12.1 Scope, ownership, and protection.

12.1.1 Scope. “Website” includes the domain, subdomains, front-end/back-end, database,
interaction design, templates, graphic/text assets, and public-facing support documentation.
12.1.2 Ownership. The Website and its Content—architecture, code and interface
components, texts, product pages, catalogs, photos, videos, audio, graphics, illustrations,
look & feel, stylesheets—as well as trademarks, trade names, logos, domains, and other
distinctive signs belong to the Company or its licensors/authorized third parties and are
protected by copyright, trademark, trade dress, unfair competition, and other applicable
rules.

12.1.3 Reservation of rights. No right is assigned or licensed other than expressly provided in
this Section. No implied or estoppel licenses exist.

12.1.4 Third-party references. Nominative use of third-party marks (e.g., Carriers or gateways)
is merely identificatory and does not imply sponsorship, affiliation, or endorsement unless
expressly indicated.

12.2 Limited end-user license to use the Website.

12.2.1 Grant. The Company grants the User a personal, revocable, non-exclusive, non-
transferable license to access and use the Website and its Content solely for: (a) personal
purposes (B2C); or (b) evaluating/purchasing Products (B2C/B2B), under these T&C.

12.2.2 Limitations. The license does not authorize: (i) reproducing, modifying, adapting,
translating, creating derivative works, publishing, publicly communicating, distributing,
selling, renting, or licensing the Content; (ii) scraping, crawling, data mining, or bots to extract



catalogs, images, or prices; (iii) framing/mirroring; (iv) circumventing technical measures,
decompiling, or reverse engineering (except non-waivable legal cases); (v) removing rights
notices or metadata; (vi) using Company marks in metatags/ad keywords without license; (vii)
reselling or commercializing access to the Website.

12.2.3 Control measures. The Company may apply rate-limiting, WAF/anti-bot, IP/ASN
blocking, and other reasonable defenses.

12.2.4 Termination. The license may be revoked upon breach, without prejudice to claiming
damages and other measures.

12.3 UGC (User-Generated Content).

12.3.1 UGC license. The User grants a non-exclusive, worldwide, royalty-free, transferable,
and sublicensable license to host, reproduce, adapt to formats, publicly communicate, and
make available their UGC on the Website and official channels, for operational, promotional,
or service-improvement purposes, respecting privacy and consumer laws.

12.3.2 User warranties. The User represents that: (a) they own the rights or have sufficient
permissions; (b) the UGC does not infringe third-party rights nor is unlawful; (c) it complies
with advertising rules (including disclosure of material connections for influencers where
applicable).

12.3.3 Moderation. The Company may moderate, order, highlight, hide, or remove UGC that
infringes rights or rules, with no obligation to retain it.

12.3.4 Credits and moral rights. Where appropriate and viable, the Company will seek
reasonable attribution; to the extent permitted by law, the User waives or consents not to
enforce moral rights that would impede authorized uses.

12.4 Feedback and continuous improvement.

12.4.1 Assignment/license of feedback. Suggestions, ideas, bug reports, orimprovements
submitted by the User may be freely used by the Company, in perpetuity and without
obligation to compensate, to develop and enhance the Website, without disclosing personal
data.

12.4.2 Non-confidentiality of feedback. Absent a specific agreement, feedback is treated as
non-confidential (this does not affect personal data governed by the Privacy Policy).

12.5 Third-party and open-source components (if applicable).

12.5.1 The Website may incorporate components subject to OSS licenses (e.g., MIT, Apache-
2.0, BSD). Their terms prevail over this Section only regarding the licensed component.
12.5.2 The Company will publish OSS notices and/or repositories with source code required
by the license where applicable.

12.6 Online enforcement - DMCA/notice & takedown.

12.6.1 DMCA. The Company processes notices under the Digital Millennium Copyright Act
(DMCA).

12.6.2 Designated agent: Legal Division, C.O EL NIGERIANO J.J, P.O. BOX 20741, San Juan, PR,
USA 00928, coelnigerianojj.com.

12.6.3 Valid notice: identification of the work, URL of allegedly infringing material, contact
data, good-faith statement, statement under penalty of perjury, and signature.

12.6.4 Takedown and counter-notice: upon valid notice, the Company may remove/disable
the material and will notify the alleged infringer. The latter may send a counter-notice with
legal requirements; absent litigation, the material may be restored within a reasonable period.



12.6.5 Repeat infringement and fraud. The Company may suspend or cancel repeat infringer
accounts and report fraudulent notices.

12.6.6 Preventive removals. Proceed upon reasonable indications of infringement or
competent authority requirements.

12.7 Brand guidelines (permitted use).

12.7.1 Authorized resellers. May use marks solely to identify and promote genuine products,
in line with brand guidelines provided by the Company; alteration of logos, palettes, or trade
dress is prohibited.

12.7.2 Prohibitions. Prohibited: registering domains, accounts, or handles incorporating
Company marks in a confusing manner; acquiring keywords suggesting non-existent
affiliation; imitating look & feel to consumers’ detriment.

12.8 Metadata and notices integrity.

12.8.1 The User shall not remove watermarks, work identifiers, or metadata.

12.8.2 Removing rights notices constitutes a material breach.

12.9 Survival. Rights reservation, license limitations, UGC, feedback, DMCA, and
enforcement provisions survive termination of Website use.

Section 13. Trade secrets, confidential information, and know-how protection

(Condensed faithfully; all obligations preserved.)

13.1-13.5 Define “Trade Secret,” diligence, confidential scope (formulas/recipes, botanical
ratios, methods, quality specs, SOPs, traceability, eco-design, client portfolio, suppliers,
strategies, documents/samples), use limited to contractual purpose, no disclosure or lateral
access without NDA, technical bans (no reverse engineering/destructive analysis/scraping of
internal repos), minimum security (need-to-know, MFA, encryption in transit/at rest where
applicable, WAF/IDS/IPS, logging, physical controls), records/traceability, carve-outs (public,
prior lawful possession, independent development, compelled disclosure with prompt notice
and minimization), and evidence/forensics cooperation.

13.6-13.12 Cover incident notice/preservation, return/destruction, no “residuals” use,
reasonable audit, survival (while information retains value and at least 5 years), remedies
(injunction, damages, fees, seizure, evidence preservation; DTSA remedies incl. ex parte
seizure), and compatibility/prevalence with Sections 12 and technical conduct.

Section 14. Privacy, data, cookies, and security

(Aligned with the Privacy Policy; summary preserved.)

14.1-14.3 Principles (lawfulness, transparency, purpose limitation, minimization, accuracy,
storage limitation, integrity/confidentiality, accountability); lawful bases (contract, legal
obligations, legitimate interest—security/fraud prevention/service improvement/metrics—,
consent—non-essential cookies, newsletters—, vital/public interest as applicable);
categories and purposes (ID/contact, transactional, technical/security,
preferences/marketing, support/after-sales, KYC if B2B).

14.4-14.9 Retention and deletion per Policy; processors/third parties under contract
safeguards; international transfers with adequate mechanisms; payments via PCI DSS
providers (no PAN/CVV storage; non-sensitive tokens may be retained); security controls (TLS,
encryption, MFA, least privilege, WAF/IDS/IPS, rate-limiting, env segregation, backups,



patching, monitoring, vendor evaluations); incident response plan; cookie consent panel and
logging.

14.10-14.15 User rights (access, rectification, update, objection, restriction, erasure,
portability where applicable) with proportional verification; minors (not directed to <13;
consent rules); third-party interactions; DPIA where high risk; records and accountability;
evidence preservation; privacy contact via website form.

Section 15. Accounts, technical conduct, and cybersecurity

15.1-15.3 Account creation/accuracy; personal/non-transferable; password/MFA duties;
acceptable use prohibitions (scraping, injection, bypassing controls, unauthorized access,
DDoS, malware, phishing/spam, unlawful personal data processing, deceptive advertising,
resale of access).

15.4-15.7 Content/software integrity, Company technical measures (TLS, WAF/IDS/IPS, anti-
bot, logging), response to incidents and escalating measures (warnings, forced password
reset, MFA, limits, holds, suspension/blocking, cancellations with refund where appropriate,
invalidation of illicit benefits, evidence preservation, provider/authority notification), and user
cooperation.

15.8-15.16 Responsible disclosure channel/rules; data minimization; security/audit log
retention; user-side security practices; prohibited content/vectors; incident plan;
APl/automation rules (keys, revocation, no public DB aggregation); maintenance and changes;
authority notice and evidence; indemnity; no waiver and normative compatibility; TCPA
compliance (express written consent, “STOP” to opt-out, no condition of purchase).

Section 16. Privacy, Logs, and Incident Response (Alignment summary)

A. Privacy Policy alignment; data maps; retention; DSR SLA; processors/transfers; CMP
and consent logging; governance/DPIA/training.

B. Logs policy: purposes (security/app, transactions, consents), minimum contents,
security/retention/integrity (hash/timestamps, WORM when applicable), minimization,
access/audit.

C. Incident Response Plan: definitions, severity guide, RACI, 0-72h flow
(detection>containment~>analysis>remediation/notification), evidence and communications,
post-mortem actions, user cooperation.

D. Contract clauses: transparency/prevalence with Privacy Policy; logs and probative value;
incident notifications; processors/subprocessors; cookies/consent; no sale without valid
basis and opt-out.

Section 13) Promotions, coupons, and commercial communications

Promotions/coupons do not create vested rights; validity by dates/stock; non-cumulative
unless stated; no cash value. Gift cards/loyalty (if any) subject to specific terms. Email/SMS
marketing requires consent and provides opt-out.

Section 14) UGC (reviews) and license



The User grants a worldwide, royalty-free, non-exclusive license to use/show their UGC on the
Website/social media/marketing (style edits without altering meaning). The User warrants
ownership and lawfulness; we may moderate/remove unlawful or infringing UGC.

Section 15) Governing law, forum, CISG exclusion, and staged resolution

15.1 Governing law: Puerto Rico and applicable U.S. federal law.

15.2 Exclusive forum: state or federal courts in San Juan, PR (waiver of other fora).
15.3 CISG: excluded.

15.4 Staged resolution: (i) notice and negotiation (< 10 Business Days); (ii) institutional
mediation in PR (= 30 days); (iii) legal action in the agreed forum.

Section 16) Modifications, effectiveness, and notices

The Company may modify/update these T&C for legal, technical, or operational reasons. The
current version is published on the Website; where appropriate, notice will be sent to
registered users. Continued use implies acceptance.

Section 17) Assignment and corporate changes

The Company may assign/transfer rights and obligations (merger, M&A, restructuring)
ensuring continuity. The User may not assign their account/rights without written permission.

Section 18) Severability, integration, and no waiver

Invalidity of a clause does not affect the rest. These T&C and linked policies constitute the
entire agreement. Inaction before a breach does not imply waiver.

Section 19) Force majeure

Exemption for events beyond reasonable control: hurricanes, earthquakes, floods, fires,
pandemics, acts of authority, conflicts, riots, sabotage, terrorism, widespread failures of
power/telecom/transport, strikes/lockouts, customs/health restrictions. After the event,
service will resume or rescheduling/substitution/refund will be offered as appropriate.

Section 20) Language

The official version is Spanish. Any translation is for reference; in case of discrepancy, the
Spanish version prevails.

Section 21) Traceability, lots, quality, and recalls

Identification by lots/dates; internal quality control and records; upon a health alert, sales
may be suspended, customers (per records) notified, and change/refund offered. Adverse
events reports to coelnigerianojj.com (attach photos, lot, and date).

Section 22) Export, sanctions, and restricted territories

Compliance with U.S. export controls and OFAC sanctions. The Customer represents they are
not on restricted lists and will not use products for prohibited purposes. The Company may
reject/withhold shipments to sanctioned or high-risk jurisdictions.



Section 23) Accessibility and non-discrimination

Commitment to reasonably follow WCAG. Channel: coelnigerianojj.com to report barriers and
request adjustments within 10 Business Days.

Section 24) Essential consumer information (operational summary)

¢ Limited returns (only damaged/incorrect; 5-day window; evidence).

e USPS/third parties: indicative timeframes; tracking provided.

¢ Safe use: see § 5.5.

¢ Privacy: see Section 14 / Privacy Policy.

¢ International sales: default DAP; buyer bears local duties/taxes unless DDP is indicated.

Section 25) Electronic notices and communications

Transactional (confirmations, shipments, incidents) and notices on the Website or account
panel. Marketing: requires consent and always provides a clear, free opt-out.

Final Notice of Acceptance and Informed Consent

A. Statement of reading and agreement. By using the Website and/or purchasing at Holistic
by El Nigeriano, the User/Customer declares they have read, understood, and fully accept
these Terms and Conditions (T&C), including—but not limited to—the clauses on returns and
refunds (Section 9), shipping, timeframes, and risk (Section 8), warranties, disclaimers and
liability limits (Section 10), intellectual property and trade secrets (Section 12/13), privacy,
logs and security (Section 14/16), accounts, technical conduct and cybersecurity (Section
15), document priority and language versions, governing law and jurisdiction, and the
exclusion of the 1980 Vienna Convention (CISG) for international sales where applicable.

B. Electronic acceptance and reliable proof. Acceptance is validly formalized by electronic
means (E-SIGN Act, UETA, and PR Electronic Signatures Act), including clicks, checkboxes,
and payments. The Company may preserve evidence of acceptance (date/time, IP/user agent,
T&C version, and hash of the accepted text) as reliable proof.

C. Specific awareness of sensitive conditions. The User expressly acknowledges that: (i)
returns are limited for sanitary reasons and only proceed in the cases provided; (ii) shipping
timeframes are indicative and risk/title transfer according to sale type and applicable
modality (Consumer vs. B2B/Incoterms®); (iii) liability limits and exclusion of indirect
damages apply to the extent permitted by law; (iv) data processing is subject to the Privacy
Policy and Cookie Notice; (v) CISG is excluded by party agreement in international operations;
(vi) governing law and jurisdiction/forum are those set forth in these T&C.

D. Documentary prevalence and updates. In case of conflict between promotional or
informational materials and these T&C, the T&C and, where applicable, the Order
Confirmation prevail. The current version of the T&C and the Privacy Policy is permanently
published on the Website; continued use after updates implies knowledge of the current
version, without prejudice to consumers’ mandatory rights.

E. Consumer safeguards. Nothing herein limits non-waivable consumer rights or liability for
willful misconduct, gross negligence, or defective product as provided by law.

I have read and accept the Terms and Conditions and the Privacy Policy. | understand the



returns policy, shipping timeframes/risk, liability limits, and the exclusion of the CISG
where applicable.



